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Executive Summary

Social media is a well-known commaodity, however the addition of a .brand TLD provides additional
complexity which must be managed by social teams wishing to leverage the benefits a TLD can provide.

Social media platforms (Facebook, Twitter, etc.) must be updated to recognize and correctly attribute the

differences of a .brand versus a traditional (.com, .net, etc.) domain name.

Social media management tools (Hootsuite, Sprinklr, etc.) introduce variations that are beyond the scope
of this document. It is recommended that testing within the tool for each social platform is conducted prior

to publishing official content. To address anomalies, see the relevant social platform section in this
document for guidance.

Social Platform

Facebook

Twitter

LinkedIn

Instagram

Do Don’t
o Use prefixes (www. or http://) on all links e Proceed if your TLD was added
e If using vanity URLs (redirects), test to see if the to the internet infrastructure post-
rich preview displayed is the vanity URL or the 18/08/2016. Contact Neustar on
destination URL, as it can vary from desktop to how to resolve this issue!

mobile to tools such as Hootsite/Adobe/Sprinklr,
etc. This step is not required on mobile.

If you are NOT using vanity URLs and want to use
the rich preview, ensure your websites are
optimized for OpenGraph.

On desktop, if using vanity URLSs (redirects), Twitter
Cards should be removed/disabled on destination
pages. Tweets can then be created using
text/image as required

On mobile, vanity URLs can be used (even if
Twitter Cards are on destination pages) by
removing the rich preview and pasting text and
image/video.

If want to use the rich preview, ensure your
websites are optimized for Twitter's web-design
controls, including Twitter Cards.

On desktop, you must use prefixes (www. or http://)
on all links

For posts, if using vanity URLs (redirects), delete
the rich preview and replace with text/image as
required

Ensure your websites are optimized for
OpenGraph.

e In posts, Instragram doesn’t
support any hyperlinks. Links can
be included in the biography of
the account.

Neustar is willing and able to assist with further testing of any of the above. Please contact
dotbrands@reqistry.neustar for assistance/advice on developing a testing plan for your specific needs.
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Introduction

While .brand Top Level Domains (TLD) offer organizations significant advantages in terms of
differentiation, call to action efficiency and customer recall, social media utilization is an area which must
be closely considered prior to launch.

This document is intended to provide a primer for .brand TLD operators to understand the current
landscape of social media as it relates to .brand TLDs.

While social media is very well understood by modern marketing departments, social media providers
(such as Facebook, Twitter and LinkedIn) have made changes to their platforms to accommodate new
TLDs. There are some key differences in using a .brand domain name in a social media campaign as
compared with a traditional or legacy domain name. This means that when marketers begin using their
.brand TLD, some consideration of social media processes may be required.

About TLDs

Some background may be important for marketers to understand the differences between a .brand TLD
and other options they may be more familiar with. Below is an overview of the different types of TLDs.

TLD Type Description

Legacy TLDs are the 22 basic TLDs which were in existence prior to the
2012 new TLD program and include well known TLDs such as .com, .org
and .net and .biz, as well as lesser known TLDs such as .aero

Legacy TLDs and .museum. Domain names are available to consumers within a TLD
such as neustar.biz or google.com where .biz and .com are the TLDs
respectively.

Country code TLDs are TLDs which are assigned to and managed by

Country Code TLDs individual sovereign nations. Prominent examples of country code TLDs

are .uk for the United Kingdom, .de for Germany and .au for Australia.
Generic new TLDs are introduced as part of the 2012 program, but are
largely similar to legacy TLDs in that individual domain names are offered
Generic new TLDs to consumers in TLDs such as .music or .club. This allows for a greater
range of domain name customization such as beyonce.music or
nycknitting.club.
Geographic new TLDs are very similar to generic new TLDs, however
they are typically limited to, or at least marketed to, a geographic region.
Geographic new TLDs For example it is now possible for a New York based business to have
taxis.nyc to better explain to end users their geographic relationship to
the end user.
.brand new TLDs are different entirely from the above examples in that
only the owning entity can register domain names within that TLD. For
.brand new TLDs instance with .neustar, only Neustar are eligible to register .neustar
domain names, thus it can be guaranteed that the domain name
www.registry.neustar is approved Neustar content.
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Types of Domains/URLS

The type of .brand domain/URL used in social media can change the approach required. There are three
distinct types of usage, each of which is explained below.

TLD Type Description

Vanity URLs (sometimes referred to as redirects) are usually shorter,
more memorable addresses used to direct end-users to deep content.
Vanity URLs E.g. promo.brand redirects to brand.com/en/product/promo.

Vanity URLs may require minor workarounds for some social media
posts. See specific platform sections for more information.

Microsites are stand-alone websites typically used for short-term
Microsites promotions or non-core activity. They can be treated as a standard
website.

If a .brand TLD is used for a full transition (e.g. move brand.com to

A ST S home.brand), then the homepage can be treated as a standard website.

Opportunities for .brand TLDs

While this document will not go into the opportunities available to .brand TLD operators with their .brand
specifically, it is recommended that you visit www.makeway.world for further information on what .brand
operators are doing, or alternatively please contact Neustar directly to discuss how you can leverage your
.brand to its full potential.

Impact of new TLDs on social media

The speed of new TLD rollout has proved challenging for each platform to remain consistent with their
user experience and thus each TLD may experience differences per platform depending on various
factors.

Neustar has conducted significant testing to understand the factors which go into this experience, as well
as working closely with social media platforms to better the experience as new TLDs continue to roll out
and adoption increases.

Please review the subsequent sections in this document for more detail on the major social media
platforms and if you require further assistance please contact dotbrands@reqistry.neustar for
assistance/advice on developing a testing plan for your specific needs.

Note: While a wide range of testing has been conducted on social via multiple user accounts and a
varying degree of TLDs, examples in this document (where possible) will be from a fictitious.
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Facebook

As with most social media platforms, Facebook is largely supportive of new TLDs however there are three
major considerations when utilizing the social platform:

e Rich preview with redirects,
e Domain name prefix (www or http://), and
e Age of the TLD.

Each of these considerations is further detailed below.

Facebook Rich Preview with Vanity URLs (redirects)

While Facebook provides rich previews automatically, creating posts using redirects can result in the
destination URL being shown in the post if precautions are not taken.

Testing should be conducted on each platform (desktop, mobile, or tools such as Hootsuite, Sprinklr, etc.)
to determine what is shown.

Below are some examples of the differences.

Correct Incorrect

Shows redirect URL Shows destination URL (bottom of picture)

Bill Foresyth Bill Foresyth
Justnow - v Just no 10

www.security.neustar

www.security.neustar
If your customers can't connect, they're not your customers. o N

Security Solutions | Neustar
If your customers can't connect, they're not your cust...

. ' neustar
Security Solutions

NEUSTAR.BIZ

If your customers can’t connect, they‘re not your
customers. Protect your online presence without
sacrificing performance.

Figure 1, Facebook vanity URLs without and with rich preview, on desktop
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Correcting Posts to Show Vanity URLs — Not Destination URLsS

In both mobile and desktop versions of Facebook, if a rich preview is shown which displays the
destination URL instead of the redirect, steps can (and should) be taken to replace the rich preview so the
vanity URL is displayed.

If you need to correct a rich preview on Facebook desktop version

1. Enter the desired redirect domain name (inclusive of the www. prefix). Check to see if the rich
preview is displaying the destination domain name rather than the intended redirect domain

name.

www.security.neustar

®

Security Solutions | Neustar
If your customers can’t connect, they're not your cust...

neustar

Figure 2, Facebook desktop post with rich preview
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If so, remove the automatically generated rich preview before the post is made live (hover over

image, then press the X in the top right corner)

If desired, add text and an image/video to the post manually via the "Photo/Video” functionality

# CreateaPost = B PhotoVideo Album B¢ Live Video

www.security.neustar
If your customers can't connect, they're not your customers

With  Who were you with?

(.4 Photo/Video Feeling/Activity
Q Checkin Tag friends

@ sticker

Figure 3, Facebook desktop post with text and photo added

Click Post.

Bill Foresyth

ustnow - A% v

www.security.neustar
If your customers can't connect, they're not your customers

Security Solutions

If your customers can’t connect, they‘re not your
customers. Protect your online presence without
sacrificing performance.

Figure 4, Facebook desktop post published
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If you need to correct a rich preview on Facebook mobile version

Recent testing has shown Facebook mobile displaying the redirect URL rather than the
destination URL, but your own testing should be conducted.

1. Enter the desired redirect domain name (inclusive of the www. prefix). Check to see if the rich
preview is displaying the destination domain name rather than the intended redirect domain
name.

2. If so, remove the automatically generated rich preview before the post is made

Figure 5, Facebook mobile post with rich preview

eeeec Telstra T 3:50 pm 94% W}
Cancel Update status Post
Bill Foresyth
I Friends ~

www.foxtel.tv

Foxtel: The best live sport, movies, ne...
*OXTEI| Only Foxtel brings you the best live spor...
www.foxtel.tv

Add to your post Q P

123 0 space return
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3. Toremove the automatically generated rich preview before the post is made live, tap on the rich
preview. Choose the option “remove link”.

Remove Link

Remove Thumbnail

Cancel

Figure 6, Facebook mobile post — remove rich preview
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4. If desired, add text and an image/video to the post manually via the "Photo/Video” functionality.

5. Click Post.

eeeec Telstra T

“
Direct Your story  Facebook
a U
7 status & Photo ©Q Check In
Bill Foresyth
an

www.foxtel.tv
Only Foxtel brings you the best new shows.

B L4 f18 Q - =
Figure 7, Facebook mobile post completed
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Prefixes

It is important to include a prefix when adding a link to a new TLD domain name on Facebook to ensure
that Facebook understands that the text entered is to be created as a hyperlink.

As can be seen in Figure 8 below, domain names entered without a prefix fail to be recognized and are
therefore not created as a hyperlink.

In contrast in Figures 9 and 10 below, hyperlinks are created when a prefix is provided to allow Facebook
to recognize the entered string as a domain name. Eligible prefixes are either “www.” or “http://”.

This applies to both mobile and desktop operating systems.

Bill Foresyth

Justnow - M w
home.neustar
¥ Like B Comment # Share

Write a comment.

Press Enter to post.

Figure 8, Facebook post with domain name

Bill Foresyth

Justnow - & v
www.home.neustar
b Like W Comment # Share

Write a comment.

Press Enter to post.

Figure 9, Facebook post with domain name with “www.” prefix

Bill Foresyth

Justnow - M v
http://home.neustar
# Like W Comment # Share

Write a comment.

Press Enter to post.

Figure 10, Facebook post with domain name with “http://” prefix
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Age of the TLD

Age of the TLD in this instance relates to the date on which the TLD was added to the global internet
infrastucture (the root zone). It is this global internet infrastucture which Facebook uses to understand if
entered text is a domain name.

TLDs added to the root zone or “delegated” prior to the 18" August 2016 are currently supported via
Facebook, while those after will need need to wait until Facebook updates their functionality.

It should be noted that Facebook updates the list which guides this internal checking for TLD validity
regularly, however contacting a Facebook account manager may hasten this process should your TLD be
currently unsupported. Neustar is also in regular contact with Facebook on these issues and are happy to
be involved should it be required.

To see the age of your TLD in terms of the global intenet infrastructure, please refer to
https://newgtlds.icann.org/en/program-status/delegated-strings or contact your Neustar representative.

12



https://newgtlds.icann.org/en/program-status/delegated-strings

Social Media Experience Guide Guidelines ne ustar

Facebook Conclusions

While support is expected to improve quickly, there are four specific recommendations related to

Facebook:

1. If using vanity URLs as redirects and your site is set up with OpenGraph, check whether you need to
remove the rich preview and replace it with text and image/video.

2. All content should be posted with a prefix of “www.” or “http://” to ensure that Facebook recognizes
that the string typed is a domain name requiring hyperlinking. Support in the mobile application (both
iOS and Android) is currently further advanced in terms of new TLD support than the desktop/web
browser interface.

3. Specific attention should be focused on understanding if your .brand TLD is supported at a high level
by Facebook in terms of age.

4. While it applies regardless of the type of domain name used, it is recommended that your websites

are compliant with Facebook’s OpenGraph to get the best results from any Facebook campaign
activity related to your .brand TLD. Facebook will look at the OpenGraph tags to discern if a rich
preview is relevant for the link being provided. More information on OpenGraph is available at:
https://developers.facebook.com/docs/sharing/opengraph.

Note: Should interaction with Facebook currently be scheduled or performed via a third party tool, it is
recommended that this method is checked in-house prior to live usage to ensure the best possible
outcome.
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Twitter

Twitter is fully supportive of new TLDs, however correct social media support should be incorporated into
all web design to ensure rich media support.

When tweeting new TLD domain names which have not been optimized using Twitter’s specific web-
design controls such as Twitter Cards (read further at https://dev.twitter.com/basics), then a hyperlink is
created however no rich preview is shown (see Figure 11 below for example).

In contrast, Twitter creates an attractive rich preview when the end destination of a domain name in a
tweet is compliant with Twitter web design best practice as per Figure 12 below.

Bill Foresyth @BillForesyth - 20m
play.samsung

Figure 11, Tweet with domain name link without rich preview

D Bill Foresyth @ EillForesyth - 10s
SAP Software Solutions | Business Applications an...

Get software and technology solutions from SAP, the
leader in business applications. Run simple with the best
in cloud, analytics, mobile and IT solutions.

go.sap.com

Figure 12, Link with tweet rich preview.
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Vanity URLs (re-directs) on Twitter (desktop)

On desktop, if Twitter Cards are set up on the destination domain, the rich preview cannot be
removed. To create tweets on desktop with vanity URLSs, the Twitter cards must be disabled on

the destination site.

Bill Foresyth @billforesyth604 - 5m

) Security Solutions | Neustar

If your customers can't connect, theyre not your
neustar customers. Neustar's Security Solutions protect your
website without sacrificing performance.

neustar.biz

Figure 13, Twitter desktop with rich preview (unable to remove)
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Vanity URLs on Twitter (mobile)

On mobile, vanity URLs can still be used, even if Twitter Cards are set up on the destination domain.

1. Enter the desired redirect domain name. Note: Twitter will automatically generate a rich preview
showing the destination domain name rather than the intended redirect domain name.

2. Toremove the automatically generated rich preview before the tweet is made live, click on the
black “x” in the top right corner of the rich preview.

eeee0 Telstra T 3:38 pm 81%
: X
security.neustar]
neustar Security Solutions | Neustar [ x]

neustar.biz

Figure 14, Twitter mobile with rich preview
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3. Enter text and image/video as desired.

eeee0 Telstra 7 3:41 pm 81% .
Py » %

Bill Foresyth @billforesyth604 - 6s
. If your customers can't connect, they're
M ot you customers. security.neustar

becurity Solutions

our customers can’t connect, they'r
bt your customers. Protect your onling
esence without sacrificing performan

Figure 15, Twitter mobile with text and image

4. Hit “tweet”.
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LinkedIn

LinkedIn is mostly supportive of new TLDs, however care should be given to the format of domain names
within the platform, specifically the prefix used before a domain name.

Prefix

It is important to include a prefix when adding a link to a new TLD domain name on LinkedIn to ensure
that LinkedIn creates a rich preview. Unlike with Facebook, LinkedIn does not require a prefix to create a
hyperlink, however rich previews are created for domain names which have prefixes appended, see

figure 17 below.
E Bill Foresyth 2m
Telling people about http://security neustar from desktop

F"

Security Solutions

neustar.biz - If your customers can't connect, they're not
your customers. Neustar's Security Solutions protect your
‘website without sacrificing performance.

Like - Comment - Share

E Bill Foresyth 6m
Hey check out security.neustar

Like - Comment - Share

Figure 17, Two LinkedIn updates showing a prefix vs no prefix

Note: LinkedIn does create rich previews in some circumstances without a prefix, however it will create
them in all circumstances if the prefix is added assuming the webpage is formatted correctly and complies
with the OpenGraph standards. More information on OpenGraph is available at:
https://developers.facebook.com/docs/sharing/opengraph.
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On desktop, vanity URLs can still be used, even if Open Graph is set up on the destination domain.

1. Enter the desired redirect domain, including the prefix (www or http). The rich preview will be

displayed.

2. Toremove the rich preview, click the “x” in the top right corner of the image.

Bill Foresyth

www.security.neustar

Security Solutions
neustar.biz

Figure 18, LinkedIn desktop with rich preview
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3. Enter additional text and add image/video as desired.

4. Click Post.

Bill Foresyth

www.security.neustar
If your customers can't connect, they're not your customers.

urity Solutions

If your customers can’t connect, they’re not y(
customers. Protect your online presence withg
sacrificing performance.

& Like B Comment @ Share

Figure 19, LinkedIn desktop with text and image

neustar
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Vanity URLs on LinkedIn (mobile)

Guidelines
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On mobile, vanity URLs can still be used, even if Open Graph is set up on the destination domain.

1. Enter the desired redirect domain, including the prefix (www or http). The rich preview will be

displayed.

2. Toremove the rich preview, click the “x” in the top right corner of the image.

eeee0 Telstra T

X

www.security.neustar

Security Solutions

neiictar hiz

9 74% m)

Figure 20 LinkedIn mobile with rich preview
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3. Add text plus image/video as desired.

eeee0 Telstra

X

9 74% )

www.security.neustar

If your customers can't connect, then they're
not your customers.l

curity Solutions

r customers can’t connect, the

our customers. Protect your on

Figure 21, LinkedIn mobile with text and image (not yet posted)
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4. Click “share”.

eeee0 Telstra 9 74% )

< un

Bill Foresyth

10 mins

www.security.neustar
If your customers can't connect, they're not your
customers.

urity Solutions

If your customers can’t connect, they're not y{
customers. Protect your online presence withd
sacrificing performance.

& Like EComment Fb Share

Add a comment...

A & 7y 09 55

Home My Network  Messaging  Notifications Jobs

Figure 22, LinkedIn mobile with text and image (posted)
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Instagram

Instagram is the rare social network which is currently non-supportive of any TLDs as links across the
service regardless of TLD do not get converted into links.

In this regard, Instagram treats .brand TLDs such as .neustar the same way it treats legacy TLDs such as
.com. Therefore Instagram requires no change to processes, but it should be noted that if .brand domain
names are being added to content to increase branding impact, no hyperlink or rich preview will exist.

It is recommended that the URL listed in the biography of the account be updated to reflect the new
desired vanity URL or .brand TLD site.
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Social Media - Management Tools

There are a large number of third-party tools utilized by corporate organizations to simplify interactions
across a range of social media tools, allowing easy aggregation of messaging, scheduling of responses,
automation to queries, etc.

These include, but are not limited to:
® Hootsuite,

Spinklr,

SproutSocial,

Buffer,

SocialFlow
® and many others.

In the same way that social media platforms themselves must be supportive of new TLDs, these third-
party tools must also be supportive of new TLDs.

There are broadly two types of third-party tools:

® Social media platform aggregators/schedulers, and
® Analytics tools.

Note that some tools may perform both functions, however each function is explored in greater detail
below.

Social media platform aggregators/schedulers

Tools which amalgamate connections to multiple social media platforms have significant appeal for
marketers as it allows simplified control across the entire channel, however this adds another level of
complexity since these tools must also support new TLDs.

Neustar has conducted testing specifically against one of the most popular tools in this space, Hootsuite,
and found that it provided no impediment to new TLD functioning and in some circumstances removed
difficulties with posting to Facebook from a desktop environment (see Facebook section above for further
detail on desktop vs mobile application issue).

If using vanity URLs (redirects), it is recommended that the tool be tested for each social platform prior to
publishing any official content.

There are many other third-party tools which may be used however, and it is recommended that any
organization conduct in-house testing with .brand assets prior to launch of a .brand marketing campaign
to ensure that functionality is as expected as the additional complexity added may introduce unexpected
outcomes.

Neustar is willing and able to assist with further testing of any of the above. Please contact
dotbrands@reqistry.neustar for assistance/advice on developing a testing plan for your specific needs.

Analytics tools
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While the major social media platforms have now provided their own analytics tools, there remains a
niche set of third-party tools and in some cases in-house developed tools to combine data analytics from
social media platforms. These platforms must also be tested to ensure that they correctly parse new TLDs
and provide correct output.

As with the aggregation tools above, Neustar is willing and able to assist with further testing of any of the
above. Please contact dotbrands@registry.neustar for assistance/advice on developing a testing plan for
your specific needs.
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While the topics covered earlier in this document will be sufficient for the majority of social media

campaigns, additional consideration should be given to other social media channels, platforms and tools
which may impact a campaign such as:

e Adobe Acrobat,

e Amazon,
e Baidu,

e Bitly,

e Blogger,

e Craigslist,

e EBay,

e Google Now,
e Hootsuite,

e Hotmail,

e Outlook,

e Outlook.com,

Periscope,
Pinterest,
PowerPoint,
Sina Weibo,
Siri,

Skype,
Sprinkilr,
Tumblr,
Vimeo,
Word,
WordPress,
YouTube.

Neustar is willing and able to assist with further testing of any of the above. Please contact

dotbrands@reqistry.neustar for assistance/advice on developing a testing plan for your specific needs.
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